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Survey Overview

Description

This is a sample survey provided for new users to get a feel for how surveys are created, conducted and their results are viewed.

Instructions Provided To Respondents

Answer questions as they relate to you. For most answers, check the boxes most applicable to you or fill in the blanks.

Respondent Metrics

Respondents:    
10

First Response: 
2/1/2000 10:00 AM

Last Response: 
2/2/2000 10:38 AM

Respondents

Sorted By Name

Sample1 Respondent, Samples, Inc.

123 Sample Way, Sacramento, CA, 88888

sample@samples.com

800-555-1212

Sample10 Respondent, Final Company

123 Main Street, Plymouth, MA, 02222

sample10@final.com

800-555-1212

Sample2 Respondent, Simple Samples Company

123 Company Way, Waycross, GA, 35555

sample@simplesamples.com

800-555-1212

Sample3 Respondent, Acme, Ltd.

123 Main Street, Boston, MA, 02134

sample@wherever.net

888-555-1212

Sample4 Respondent, Testing, Inc.

123 South 12th Street, Augusta, GA, 30909

sample@testinginc.com

706-555-1212

Sample5 Respondent, Corrugated Samples

123 Rough Road, Wichita Falls, TX, 76309

sample5@corrsamp.com

800-555-1212

Sample6 Respondent, Respondents, Inc.

123 Feedback Loop, Sugarland, CA, 77477

sample6@respondentsinc.com

800-555-1212

Sample7 Respondent, Tough Talk, Inc.

123 Main Street, Colorado Springs, CO, 80918

sample7@toughtalk.com

719-555-1212

Sample8 Respondent, The Company Company

123 Company Way, Nashville, TX, 44444

sample8@co.com

888-555-1212

Sample9 Respondent, My Company

1 My Way, Independence, MO, 33333

sample9@myway.com

800-555-1212

Survey Results

The following is a graphical depiction of the responses to each survey question. Additional comments provided by respondents, if any, are included after each graph.

Section - About You

1. Your Age

[image: image1.wmf]18-25

26-35

36-45

46-55

20.00% (2)

30.00% (3)

30.00% (3)

20.00% (2)

Mean: 3.50


Comments/Notes for "18-25":

This is a comment. (Sample1 Respondent,Samples, Inc.)

2. Your Gender

[image: image2.wmf]Female

Male

60.00% (6)

40.00% (4)

Mean: 1.40


3. Your Role

[image: image3.wmf]Clerical

Sales

Design

Marketing

Executive

Other

16.67% (2)

16.67% (2)

16.67% (2)

16.67% (2)

16.67% (2)

16.67% (2)

Mean: 3.50


Comments/Notes:

Assistant (Sample1 Respondent,Samples, Inc.)

Consultant (Sample1 Respondent,Samples, Inc.)

Section - About Your Business

4. Number of Employees

[image: image4.wmf]10 or less

11-50

51-500

501-5000

10.00% (1)

30.00% (3)

40.00% (4)

20.00% (2)

Mean: 3.70


Section - About Your Usage of Our Product

5. How satisfied are you with our product?

[image: image5.wmf]Very Satisfied

Satisfied

Neither

Unsatisfied

Very Unsatisfied

30.00% (3)

40.00% (4)

10.00% (1)

10.00% (1)

10.00% (1)

Mean: 2.30


Comments/Notes for "Neither":

I don't have much direct experience with the product. (Sample8 Respondent,The Company Company)

Comments/Notes for "Satisfied":

It does a good job. Better than most of the other products like it that I have seen. (Sample6 Respondent,Respondents, Inc.)

Comments/Notes for "Unsatisfied":

I found it too hard to work with given my limited time and training. (Sample10 Respondent,Final Company)

Comments/Notes for "Very Satisfied":

I can't get along without it. (Sample1 Respondent,Samples, Inc.)

I think it's great that something like this exists! (Sample4 Respondent,Testing, Inc.)

Comments/Notes for "Very Unsatisfied":

I found that it was too hard to learn in a short amount of time. (Sample7 Respondent,Tough Talk, Inc.)

6. What three things do you like most about our product?

Cost (Acme, Ltd., Sample3 Respondent)

Ease of use (Acme, Ltd., Sample3 Respondent)

Easy to use (The Company Company, Sample8 Respondent)

Easy to use (Corrugated Samples, Sample5 Respondent)

Fits in a drawer (The Company Company, Sample8 Respondent)

I didn't like the product (Final Company, Sample10 Respondent)

I don't have it any more (Tough Talk, Inc., Sample7 Respondent)

I hated it (Tough Talk, Inc., Sample7 Respondent)

I have grown to depend on it (Simple Samples Company, Sample2 Respondent)

I like the way it fits in my pocket (My Company, Sample9 Respondent)

Integrates well with other products I use (Simple Samples Company, Sample2 Respondent)

It fits in my hand (Testing, Inc., Sample4 Respondent)

It fits my lifestyle (The Company Company, Sample8 Respondent)

It is fun to use (My Company, Sample9 Respondent)

It is just what I had hoped for (Samples, Inc., Sample1 Respondent)

It is quiet (Testing, Inc., Sample4 Respondent)

It works (Corrugated Samples, Sample5 Respondent)

It works (Samples, Inc., Sample1 Respondent)

It works better than other products I have seen (Respondents, Inc., Sample6 Respondent)

Noiseless (Respondents, Inc., Sample6 Respondent)

Price (Samples, Inc., Sample1 Respondent)

Price (Respondents, Inc., Sample6 Respondent)

Size (Acme, Ltd., Sample3 Respondent)

Size is right (Simple Samples Company, Sample2 Respondent)

The color is fabulous (Corrugated Samples, Sample5 Respondent)

The price was reasonable (My Company, Sample9 Respondent)

Uniqueness of design (Testing, Inc., Sample4 Respondent)

7. What factors motivated you to purchase our product?

[image: image6.wmf]Price

Value

Brand Name

Recommendation

Readily Available

33.33% (7)

23.81% (5)

9.52% (2)

23.81% (5)

9.52% (2)

Mean: 2.52


Comments/Notes:

It works (Sample7 Respondent,Tough Talk, Inc.)

8. How likely are you to buy from us again?

[image: image7.wmf]Very Unlikely

Unlikely

Neither

Likely

Very Likely

10.00% (1)

10.00% (1)

20.00% (2)

30.00% (3)

30.00% (3)

Mean: 3.60


Comments/Notes for "Likely":

Assuming I had approval to buy. That is changing given the shift in our procurement policy. (Sample6 Respondent,Respondents, Inc.)

Our employees like the product. (Sample8 Respondent,The Company Company)

Comments/Notes for "Neither":

I have no control over the decision. (Sample3 Respondent,Acme, Ltd.)

Comments/Notes for "Very Likely":

Assuming you innovate the same way you did with this product. (Sample4 Respondent,Testing, Inc.)
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